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Getting ready for the metaverse
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The Metaverse = Combinatorial Innovation

® o]
L
° Infrastructure Spafi : e loT
patial Computing :
Web 3.0 Spatial Web .
* Block.chain Geospatie:l mapping Pzl ng
Digital Currency °
NFTs °
" Devices °
Marketplace/Digital Commerce Virtual o Haptics
. Augmented Reality
.. ~ _ .
Digital Assets il Mixed e los
® [ ]
Online Shopping ~ Al Vir IA. . °
Social Media . rual ASsIStants Gestures
. . . .
Virtual Workplaces > Digital Humans Multirodal Ul
Social Gatherings
6] L
Virtual Influencers and VVTubers Natural Language Processing
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Progression in digital avatars and hyperpersonalization.

From a generic character... ...to photorealistic versions of the real human
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THE POWER OF
A SMILE
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{( . .
.. emotionally connected customers are more than twice as

. e ‘"
valuable as “highly satisfied” customers.

- Harvard Business Review




The BIG ‘M’ & small ‘m’

The small m‘is TODAY

Meta rooms | Siloed experiences | Often centralized

The BIG ,M*“is 10 years from now

Interconnected | Decentralized | Persistent 3D experience
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Today's metaverse

02

03

Consumer

Enhances the social,
entertainment and
wellbeing experiences
of individuals

Commercial

Creates next- _
generation, immersive
communication and
collaboration between
people in a work
environment

Industrial

Enables humans and
Al to work

together to design,
build, operate

and optimize physical
systems

using digital
technologies
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Did you know that...

Barbados

has signed an
agreement in 2021
to set up an

embassyin

the metaverse?

GUCCi opened
Vault, a metaverse
concept

StO re selling
“Supergucci” NFTs

Disney:s NiKe tes
developing a p.aten e I
metaverse virtua
theme gOOdS as it
prepares to enter
park? the metaverse?
BMW
announced their
nNnew car

M240i in Rocket
League before they
launched it?
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Industrial Metaverse

Empowering FM teams

- AN oy

Remote Inspections Immersive Learning

- Remote inspections Faster training

- Interactive walkthroughs Improved training effectiveness
- Visual project updates Reduced training costs

- Customer escalations Empowered employees

- Remote Gemba's Quality improvement

- Quality improvement and risk and risk reduction

reduction (QHSE) Knowledge transfer

Inspections

N

- o =
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Getting ready for the metaverse
01 02 03

Develop a Strategy Enrich customer experience

Reinvent your place in the
physical world: Which

Dive in and sense the trend
of this new marketplace

Create a basic understanding
& evaluate the potential

Create innovative experiences

technologies like VR, AR or digital with a Human-Centered
assets can be employed to close Design approach in a virtual
some internal & external gaps. space

Consider if the metaverse aligns

with your target audience and

brand.

04 05 06 07

Interconnectedness

is the future

The Metaverse is a consumer-
driven place. Redefine your
relationships with customers,

Risks, Privacy & Security Upskill to resilience Enhance brand awareness

The decentralisation of the
Metaverse brings new
challenges and risks due to new

Merge the digital and physical
worlds, ensure consistent brand
experiences and hence, secure

Get your resources up to speed,
be aware of the emerging
opportunities and test waters.

experieces and enhanced digital
identities. We help you set the
right security barriers for the
Metaverse. (l.e. Privacy / ethical
issues / anonymity etc.)

future growth of your business
through enhanced brand
awareness

employees and all other
stakeholder for improved
interactions and experiences.
(I.e. remote work etc.)
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The stereotype of the unchanging,
set-in-their-ways older adult has been

shattered. Here, elders are viewed as
lifelong learners. They are encouraged and .
supported to learn new skills, new
technologies, and new perspectives.
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IMPROVING
ANIMAL WELFARE
THROUGH

FARM FACILITIES




Digital:Farm - Daily Overview

Case Study: Digital:Farm

Improved animal welfare and farm efficiency

Digital:Farm - Event Detection System
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Weight & Volume Calculation

A nvim

.. (up a dir)
</digitalfarm/
v ml/

macr l‘ P
streamhandl
S nitS=py
_main__.py
model. py*
Py . typed*

X + v = (m}
40 console.print(f )
Pig Weight:
width (cm) 62
height (cm) 4e
predict (kg) 27
Pig Weight: White Yellow
Measurement Metrics
width (cm) 64
height (cm) uy
predict (kg) 29.8
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